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ABSTRAKSI 
Penelitian ini bertujuan untuk menganalisis faktor-faktor yang mempengaruhi 
ketepatan waktu corporate internet reporting pada perusahaan manufaktur 
yang terdaftar di Bursa Efek Indonesia. Penelitian ini menggunakan 
profitabilitas, liquiditas, leverage, ukuran perusahaan, struktur kepemilikan 
publik, ukuran dewan komisaris independen, penerbitan saham dan komite 
audit sebagai variabel independen. Sampel penelitian ini terdiri dari 33 
perusahaan manufakrur yang terdaftar di Bursa Efek Indonesia periode 2012 – 
2014. Data yang digunakan dalam penelitian ini adalah data sekunder dan 
pemilihan sampel menggunakan metode purposive sampling. Alat analisis 
yang digunakan adalah analisis regresi logistik pada tingkat signifikansi 5%. 
Hasil penelitian hipotesis menunjukan bahwa ukuran perusahaan berpengaruh 
signifikan terhadap ketepatan waktu corporate internet reporting. Sedangkan 
variabel profitabilitas, liquiditas, leverage, struktur kepemilikan publik, 
ukuran dewan komisaris independen, penerbitan saham dan komite audit tidak 
mempengaruhi ketepatan waktu corporate internet reporting. 
Kata kunci : ketepatan waktu corporate internet reporting, profitabilitas, 
liquiditas, leverage, ukuran perusahaan, struktur kepemilikan publik, ukuran 
dewan komisaris independen, penerbitan saham, komite audit. 
  
ix 
 
ABSTRACT 
This research aims to analyze factors that affect corporate internet reporting 
timeliness on manufacture companies that listed on Bursa Efek Indonesia. This 
research use profitability, liquidity, leverage, firm size, public ownership, 
proportion of independence commisioner, right issue and audit committe as 
independence variables. The samples of the research was 33 manufacture firms 
that listed on Bursa Efek Indonesia in the period years 2012 -2014. The data 
that was used in this research was the secondary data and selected by using 
purposive sampling method. The analysis that was used was the analysis of 
logistic regression at significance level 5%. The results of this research 
profides evidence that firm size significanly influence to the corporate internet 
reporting timeliness. While variable profitability, liquidity, leverage, public 
ownership, proportion of independence commisioner, right issue and audit 
committe are not affect to the corporate internet reporting timeliness. 
Keywords : Corporate internet reporting timeliness, profitability, liquidity, 
leverage, firm size, public ownership, proportion of independence 
commisioner, right issue, audit committe 
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